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NHE second anniversary! Two years of
building profitable service jobs. More
than 12,000 members in the United States
alone. Radio Manufacturers Service enters
its third year with the support and backing
The
market for radio service increases each year.
More than 20,000,000 radio sets—each
The

service business is a profitable business for

of servicemen in every community.

one a prospect for the serviceman.

the man who uses aggressive merchandising
methods in conducting his business, but
selling service is as difficult for the service-
man as any other problem he faces.
PHILcO, through Radio Manufacturers
Service, has tried to lighten the burden of
successfully selling service by providing
sales helps, written by men who are experts,
to help you sell and to present your service
to the public. Those men who have affili-
ated and actively joined R. M. S. in getting
more radio service jobs have found that
their business has increased and that their
profits have increased. But belonging to
Radio Manufacturers Service is not enough.
PHILCO has consistently advertised Radio
Manufacturers Service to the public. Those
men who have used R. M. S. hand bills, en-
velope stuffers, service letters and broad-
sides, who have consistently used R. M. S.
stationery, who have advertised in local
newspapers, who have joined groups of
R. M. S. members in running full-page ads
—these men have actually increased their
business. PHILCO can do its part in adver-
tising the advantages of dealing with trained
R. M. S. members, but you personally must

tie in and tell the public that you are the lo-
cal representative of R. M. S. in their neigh-
borhood.

For your convenience, your PHILCO dis-
tributor now has a new R. M. S. advertis-
ing book which clearly shows all the pro-
motional material which has been prepared
for you to use in telling the public ‘T am a
member of Radio Manufacturers Service.”
See this display at the PHILCO distributor’s,
and cash in on PHILCO’S promotions for
more service jobs by letting the people in
your community know that you are an
R. M. S. member.

Getting more service jobs is one part of
the R. M. S. program, but a far more im-
portant part is the R. M. S. training and
service information provided through
PHILCO distributors to help you with your
service work. Nineteen thirty-five will see a
continuation and an enlargement of the
R. M. S. lessons which have proven so pop-
ular in all parts of the country. This com-
ing season there will be regular direct mail-
ings from PHILCO to all R. M. S. members
(starting June 1st). The R. M. S. program
will be a success if, and when, you get your
share of the local service business, and when
the lessons prepared by PHILCO have made
the technical part of radio service easier and
quicker for you.

The ultimate aim of R. M. S. is to make
it possible for you to do your repair work
promptly and leave you free to spend more
of your time looking for new service busi-
ness. ‘It is much harder to find a customer
than it is to repair a defective set.”
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BIG NEWS!
WESTERN UNION TIES UP WITH
RADIO MANUFACTURERS SERVICE

June 1935

THE COMPANY WILL APPRECIATE SUCGESTIONS FROM ITS PATRONS CONCERNING ITS SERVICE
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The Most Marvelous Plan Ever Announced

for Increasing Your Radio Service Business

Here it is—by special arrangement made by PHILCO with the Western Union Tele-
graph Company, the millions of radio owners throughout the entire United States can now
contact you for radio service simply by telephoning Western Union.

Think of what this means! You know that tens of thousands of radio owners
right this minute want radio service. They don’t know which way to turn. They don’t
know where you are located or how to get in touch with you. But now—by means of this
splendid PHILCO-Western Union contact plan—this entire vast market is to be opened to

you and all other R. M. S. members.
Here is how the plan works:

Here ts how it will be advertised:

1. Customer needs radio service. 1. Boake Carter will tell an audience estimated at
2. Asksany telephone operator for Western Union. 40,000,000 people to simply call Western
3. Tells Western Union “I want an R. M. S. Union in order to get R. M. S. Service.

man to repair my radio.” 2. Every PHILCO owner is told that when he

4. These calls are delivered by Western Union to wants expert radio service he should call West-
PHILCO distributor. ern Union and ask them to have a Radio

5. PHILCO distributor selects R. M. S. member Manufacturers Service man call.
nearest customer. 3. National PHILCO advertising will tell the pub-

6. Selected R. M. S. member is called on tele- lic to call Western Union in order to get
phone or mailed a “‘Service Call Notice.” R. M. S.

7. R. M. S. member pays PHILCO distributor ten 4. Local tie-in advertisements run by PHILCO dis-
cents for each Western Union-PHILCO Serv- tributors will also instruct the public to call
ice Call. Western Union for R. M. S.

- You call on customer and inspect radio. 5. Direct mail literature, hand bills, envelope stuff-

O O oo

. Give customer estimate on repair.
. Complete the service call and collect your

charges for work completed.

ers and local dealer and serviceman advertise-
ments will carry copy identifying R. M. S.
with Western Union and Philco.

There will be a great deal of public interest in this plan. Western Union commands
a great deal of prestige and good will on the partof the public. PHILCO, in foundingR. M. S,
lends its name and good will to your service job. R. M. S. members will be sent to customers
by PHILCO through Western Union. PHILCO will give you an R. M. S. identification card
which will identify you as a member. You will get your card by mail, direct from PHILCO,
early in June.

PHILCO distributors will require that expert workmanship, ninety days’ guarantee to
the customer and genuine PHILCO parts shall be used on each Western Union-PHILCO Serv-

ice Call. REMEMBER —Only Ten Cents for Each Service Call
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Editorial

LICENSING WILL NOT SOLVE
SERVICE PROBLEMS

HETHER the radio serv-

iceman is licensed or not
will not be the important fac-
tor in his business. Licensing
will not bring him more cus-
tomers, nor will it make him
more money. More service
work and more profits can
and will be had by radio serv-
icemen who build up a repu-
tation for doing quality re-
pair work at reasonable prices.

Do You Remember When —
A Few Years Ago

PRICES for radio service work
varied with every serviceman
because there was no' gauge of a

standard price schedule?

Every radio serviceman was an in-
dividual operator working entirely
alone and without the benefits and
prestige of national association?

Such a thing was never heard of as
publicizing the radio service indus-
try over a nation-wide broadcast-
ing chain every week?

Most of the men engaged in radio
service work were up against the
advertising of the fifty-cent service
call gyps?

Thousands of people were being
victimized every day by ‘‘tube
jerkers”" pretending to be high-
class servicemen?

Philco Announces
THE NEW MODEL 088 ALL-WAVE
SIGNAL GENERATOR

PHILCO'S Latest Service Contribution—The Model 088 Signal Generator.

NE of the finest all-wave signal generators ever offered to the
serviceman has just been announced by PHILCO.

This new piece of service equipment is known as PHILCO Model
088 All-Wave Signal Generator.. It has five separate scales, each
of which is accurately calibrated and easy to read. The scales
range continuously in frequency from 110 K.C. to 20 megacycles.
In each case the individual scale is a fundamental oscillator fre-
quency range. In other words, no harmonics are used to get addi-
tional ranges, because in each case the oscillator circuit is operat-
ing on a fundamental frequency at all times. The attenuator is
continuously variable, but is calibrated in ten points, making it
possible to obtain measurements of sensitivity when testing the
receiver.

The panel of the Model 088 is furnished in attractive chromium
plate or polished brass. It is made in both styles so that the thou-
sands of servicemen who have already purchased the PHILCO Model
025 circuit tester can obtain the brass-panel Model 088 and thus
have a complete set of test equipment all in one unit. A special
wooden case is available as a separate item, so that the Model 088
and the Model 025 can both be carried together as a complete unit.

The circuit of the 088 is a highly stabilized electron-coupled
oscillator arrangement using the type 1C6 tube. This tube oper-
ates on two 22 Y5 -volt ‘B’ batteries and two 14-volt flashlight
cells. The 8-ohm resistor in series with one side of the flashlight
battery produces the filament voltage of the proper value for the
1C6 tube.

The 088 has been designed by the PHILCO Research Depart-
ment in conjunction with the PHILCO Service Department, and
affords all of the desirable features which the serviceman requires
in an all-wave signal generator.

The list price of the Model 088 is $32.50, making a net price
to the serviceman of only $19.50. Be sure to see this latest PHILCO
development now at your PHILCO distributor’s Service Department.

@
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DO YOU KNOW —

1. R. M. S. Standard Labor Charges are being used nationally as
a guide for service charges. Many local servicemen's organiza-
tions have adopted the R. M. S. Standard Labor Charges for
all members. Customers can be shown these prices and thus is
established greater confidence in the serviceman.

2. R. M. S. has enabled servicemen to retain their individual iden-
tity and at the same time to have the advantages which result
in their assocmtlon with the world’s largest radio service or-
ganization. ““John Jones, .your local representative in Radio
Manufacturers Service,” will. mean more to the customer than

““John Jones, Radlio Service.” .

3. R. M. 8. has given regular broadcasts by Boake ‘Carter over the
Columbia chain in order to acquaint.the public with the pur-
pose and membership of R. M. S. and to help get more business
for the members.

4, R. M. S. influence has been felt in every section of-the country,
and the stabilizing policies of the organization have discouraged
the many misleading and dishonest advertising efforts of the
unscrupulous men in the service industry.

5. R. M. S. has raised the standards in the radio service profes-
sion, because it has given the men service and sales information
and has made the general public more wary of the fly-by-night
type of serviceman.

6. R. M. S. has made it possible for every serviceman member to
obtain copies of all PHILCO Service Bulletins through the
PHILCO distributor.

7. R. M. S. has made it possible for servicemen to buy PHILCO

" parts and tubes through the PHILCO distributor at proper dis-
counts and thus enable the serviceman to make a legitimate
profit on his replacement sales.

8. The PHILCO R. M. S. Parts Catalogue has been the first to give
all prices at list, thus enabling you to show your customer the
price of the parts and to make a fair profit.

9. Western Union-R. M. S. tie-up—the greatest business-getting
plan for servicemen ever conceived.

R. M. S. Sales Promotion Book

LL of the R. M. S. advertising material and sales-promotional
matter available to servicemen during the past two years has
been revised, and the amount of material which is now available
has recently been doubled. All of this is new advertising for
R. M. S. members prepared by national experts in the field of radio
advertising. There will, no doubt, be many occasions when you
visit your PHILCO distributor’s Service Department that you will
want to place your order for certain types of R. M. S. printed mat-
ter and advertising material. You can do this now by referring to
the new Radio Manufacturers Service Sales Promotion Book, which
can be seen the next time you stop at your PHILCO distributor’s
Service Department.

This is a large book containing samples of every piece of R. M. S.
printed matter which is available to servicemen. Through the aid
of the book, it will be possible for you to decide readily just which
items you can employ to best advantage in getting more business
for yourself.

Do not lose any time in seeing all of the many items that are
waiting to get more business for you.

SERVICE SCHOOLS

—ANOTHER OF THE
ACTIVITIES OF R.M.S.

URING the past year, R. M. S. has

held many service meetings, giving
servicemen everywhere the opportunity of
meeting factory service engineers and of
discussing with them the various service
problems as well as hearing about the
many new developments of special inter-
est to the service industry. The following
is a partial list of the cities in which
PHILCO service meetings have been held
since June, 1934:

Clevelaad, Ohio
Cincinnati, Ohio
Loaisville, Keatacky
Indianapolis, Iadiana
Peoria, Illinois
Springfield, [llinois
Rockford, Illinois

Des Moines, lowa
Waterloo, lowa
Mianeapolis. Minaesota
Milwaukee, Wisconsia
Toledo, Ohio
Chicago, Il':,o-x

Sicex City,
Kaasas City.

St. Loais, Missouri
Syracuse, \\w York
Rod:es(tr New \aA

Pitrsburgh, Peansyl
Trenton, New Jersey
Scranten, Penasylvania
Huntington, West Virginia
Baltimo faryland
Greenvi orth Carelina
Charlotte, Nocth Carolina
New Havea, Cennecticut
¢, Rhode Island
1 New Hampshire
Springficld, Massachusetts
Massachusetts
Albany, New York
Utica, New York
Bridgeport, Connecticut
Waterbury, Connecticut
Atlanta, Georgia
Mentgomery, Alabama
Shreveport, Louisiana
Little Rock, Arkansas
Jacksen, Mississippi
Birmingham, Alabama

New Orleans, Louisiana
Houston, Texas

Dallas, Texas
Fore_Worth, Texas

Saa Antonio, Texas

El Paso, Texas

Phoenix, Arizona

San Diego. California

Los Angeles, California
Santa Barbara, Califoraia
San Francisco, California
Portland. Oregon

Seattle, Washington
Vancouver, British Columbia
Spokane, Washington
Boise, Idaho

Salt Lake City. Utah
Deaver, Colorado
Wilmington, Delaware
Salisbury, Maryland
Altoona, Pennsylvania
Harrisburg, Pennsylvania
Pottsville, Pennsylvania
Philadelphia, Pmnsylvanu
Washington, D. C.
Richmond. Virginia
Fayetteville. North Carolina
Memphis, Tennessee
Nashville, Tennessee
Chattanooga, Tennessee
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Radio Institute of the A udible
Arts OffersR.M.S.Members

a New Program Service

WO new services that should provide

a direct stimulus to the business of
R. M. S. men were inaugurated by
PHILCO'S Radio Institute of the Audible
Arts during April. They are a new pro-
gram bulletin service listing recommended
variety, comedy and dramatic offerings on
the air and a series of radio talks, entitled
“You and Your Radio,” to be broadcast
weekly over various stations throughout
the country.

The Entertainment Program Bulletin
fills a real need in providing a guide to
radio’s wide variety of offerings in this
field and in calling listeners’ attention to
entertainment features with which they
may not be already familiar. It consists
of concise, descriptive reviews of forty-
six entertainment programs and is designed
to simplify the average listener's task of
sclecting his radio entertainment.

R. M. S. members are now in a posi-
tion to offer their customers a guide to en-
tertainment on the radio, as well as the
listings of the more serious musical and
educational features, which have been is-
sued monthly by the Institute since the
first of the year.

The series of radio talks, too, it is
hoped, will do much to fulfill the Insti-
tute's purpose of stimulating wider ap-
preciation of the many fine programs on
the air and fuller utilization of the radio,
thus ecarning good will for PHILCO and
for R. M. S. men who identify themselves
with this movement.

The "“You and Your Radio’” talks
stress radio’s ability to satisfy every mood
and taste and offer practical suggestions
whereby different types of radio listeners
can derive the maximum pleasure from
their sets. The introductory talk was fa-
vorably received, and there is every indi-
cation that the remaining talks in the se-
ries will be broadcast regularly by a grow-
ing number of stations throughout the
country.

Find out if your local station is plan-
ning to carry this series. If it is, check on
the time of each broadcast and encourage
your customers to listen in on the weekly
programs. The talks, we believe, will
prove both interesting and helpful to those
who hear them and should encourage
greater radio listening by more people—
which, of course, means more business for
R. M. S. members who will be needed to
keep the sets in perfect condition.

Continue to inform all of your cus-
tomers of the Institute’s other activities.
When you make your calls, be sure to
leave copies of the Institute’s program bul-
letins and of the little leaflet which ex-
plains the purpose and program of the In-
stitute. All of these can be obtained from

your PHILCO distributor. Help make your"

community increasingly ‘“‘radio conscious’’
by telling all interested individuals and
group leaders of the Institute’s willingness
to co-operate with them in their efforts to
increase and make more effective their
utilization of the radio as an instrument
of entertainment and education.

Philco Has Answered a Big
Parts Problem

Replacement Parts Designed by the Same Engineers Who
Designed the Original Sets

One of the New PHILCO Replacement Kits

P HILCO has solved
the problem of
getting the exact re-
placement part to
use for every model.
It is no longer nec-
essary to refer to
unreliable lists or use
any guesswork. The
new PHILCO Gener-
al Replacement Parts
Kits contain one
each of such items
as speaker cones, re-
sistors, multiple sec-
tion electrolytic
condensers, volume
controls,. pilot
lights, ctc. On the
lid of the box is
given complete part

number and model number information along with the list ‘price of each item.
When you see these kits, which service over five million radio sets, you will not
be content until you have one or more of them for your own service requirements.
It is just as important to use high-quality, exactly designed repair parts as it
is to use such parts in the original factory production.

New Philco Eyeletting Kit a Great
Time Saver

N extremely bhandy and con-

venient item. for the service-
man is the new PHILCO Eyelet-
ting Kit recently announced.

This kit consists of an anvil,
a punch and a liberal assortment
of eyelets for use in fastening
various parts, such as sockets,
large condensers, etc., to the ra-
dio chassis. The anvil is a heavy
iron casting, on the end of
which has been placed a specially
hardened inset of tool steel. The
punch is also built of the same
hardened tool steel.

Every serviceman who has at-

tempted to do an eyeletting or
riveting job on a radio chas-
sis, using the ordinary tools at
his disposal, knows "that this
kind of work is extremely diffi-
cult.  With the new eyeletting
set, your time in making such
repairs will be greatly reduced,
and you can do a far better job
than ever before.
.~ The kit is known as PHILCO
Part No. 45-1162 and lists at
$5, subject to your regular parts
discount.

The PHILCO Eyeletting Kit, Furnished
Complete with Assortment of Eyelets.

°
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LOOKING IN THE
MIRROR

ANY of us are so busy with

our work and with our ac-
tivity in trying to get new busi-
ness that we do not take sufficient
time for a serious analysis of our
activities. It may often happen
that if we would sit down for a
few moments and give some seri-
ous thought to the way we con-
duct ourselves in business, we
could probably get more business
of the better-paying kind and
could retain many customers who,
under the present circumstances,
are merely one-time customers.
Let us make an impartial survey
and answer, confidentially to our-
selves, the following questions:

1. Do you have a definite method of

(a) Getting new business?
(b) Handling your customers?
(c) Following up service prospects?

2. What have you done to improve your
.business methods?

3. Put yourself in the customer’s place,
and then try to do business with
yourself.

4. Do you try to give the customer at
least a 50-50 break or better?

5. Do you feel that every one of your
customers gets his money’'s worth?

6. How many complaints do you get
about your service?

7. Do you settle your customer’s com-
plaints, or do you leave them open?

8. Do you see a criticism as an aid to
you in helping make your business a
better one?

9. In your personal contacts with cus-
tomers, is your appearance attractive,
are you polite and courteous, and are
you genuinely glad to see a customer?
Is there genuine warmth in your
greeting, and do you act like a bu-
man being or a wooden Indian?

10. Are you patient with your customers
or easily “‘put out’'?

11. Do you really enjoy talking to them?

12. Are your telephone calls answered
promptly and cheerfully?

13. Are you always courteous and pa-
tient over the telephone, even though
you may be very rushed at the mo-
ment?

14. Have you ever put yourself in the
customer’s place and telephoned to
your own business?

15. Do you have any follow-up to see
if customers are satisfied?

16. Do you have any method which in-
structs customers how to get maxi-
mum value out of your product or
service?

17. How many of the customers you had
at this time last year are still your
customers?

Ten Points of R.M.S.Accomplishment

During the Past Year

Has raised the status of the service industry by discouraging
unfair advertising and sales practices, establishing suggested
labor charges, which can be shown to your customer if de-
sired, and by getting more recognition for the serviceman
from the public and from manufacturers.

Has given members technical and sales information through
R. M. S. lessons, the PHILCO SERVICEMAN, Service Bulletins
and various kinds of printed matter. Has also made it possi-
ble for the serviceman to buy various kinds of advertising
material prepared by radio advertising experts.

. Has advertised for the serviceman over a national radio chain
. Has made direct mailing of helpful material from R. M. S.

. Has given the servicemen the many benefits of closer relation-

ship and co-operation with the PHILCO distributor and the

Has helped servicemen increase their business by providing
many sales and advertising suggestions and by giving techni-

Originated and promoted with the public the idea of a com-
plete “‘radio tune-up’’ every six months.

In the PHII__CO instruction sheets, has told over 1,250,000
PHILCO radio owners to call a member of R. M. S. for radio

Is selling the public on the idea of better and more reliable
service when they call a member of R. M. S.

1.
27
3
at regular intervals.
4
headquarters to all members.
5
factory.
6.
cal assistance.
7
8.
service.
9.
10.

Increased membership 50 per cent. Now over 12,000 member:.

New R. M. S. Outdoor Metal Sign

T THE request of

many members
of Radio Manufac-
turers Service,
PHILCO has made
available a new
R. M. S. advertising
sign for outside dis-
play. The sign
measures 20 x 28
inches and is fur-
nished complete
with an art metal
bracket for support
on the wall. The
face of the sign is
finished in hardened
weatherproof
enamel, and the en-
tire construction is
completely weather-
proof.

This sign is now
available through
your PHILCO dis-
tributor at a  net
cost of $2.

AERIALS

RADIO SERVICE

ALL
WORK
GUARANTEED

CERTIFIED MEMBER

RADIO MANUFACTURERS SERVICE
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Questions and Answers

1. Q. How do I apply for membership in
Radio Manufacturers Service?

A. Each PHILCO distributor is local headquar-
ters for Radio Manufacturers Service. You apply
for membership in the PHILCO Service Depart-
ment.

2. Q. What kind of application do [ fill in?

A. You make out a printed application form
which gives information about your experience,
testing equipment you own and your willingness
to guarantee your labor for ninety days.

3. Q. How much does membership in R. M. S.
cost?

A. R. M. S. membership is free.

4. Q. How many members are there in
R.M.S.?

A. There are over 12,000 members in all

Here are two more of Boake
Carter’s famous R. M. S.
talks:

Something of the same spirit of service pervades the army of
12,000 Radio Manufacturers Service men, all trained by PHILCO
Every radio owner should get the best out of his instrument.  Only
an expert can find out whether he's getting the best or not. PHILCO
recognized the long-felt want of a real army of good servicemen in
the country, who could be relied on and were trustworthy, honest,
hard working and knew their stufl. So it trained these men. You
will find that any PHILCO dealer can tell you where to find a Radio
Manufacturers Service man. They'll tell you if your radio is up to
snufl—and you can ‘trust them to do a decent, he-man's job, too.
It's service they give—real service

‘A PHILCO SERVICE PLAN

“These are days when a PHILCO is indispensable to any man,
for they cover thousands of miles, cross oceans, mountains and fron-
Gers, to let millions know what is going on. Hence, it is of equal
importance to keep one's instrument in perfect trim, and that is the
spot where a Radio Manufacturers Service man, PHILCO trained and
equipped, comes in. For he can set any set up properly, see that
it is hitting on all cight cylinders, so to speak: that every owner
gets cvery ounce of that which he is entitled from his set and, best
of all, he can be relied on as an honest man and an efficient_one
Any PHILCO dealer can let you know where you can get a Radio
Manufacturers Service man, and it is worth keeping your radio in
tip-top shape these days with things popping as they are.”

parts of the United States, Canada and in many
foreign countries.

5. Q. What does R. M. S. bring me in the
way of training?

A. Service lessons prepared by PHILCO engi-
neers are issued regularly through the PHILCO dis-
tributor. These lessons, which deal with general
cervice problems, are of great importance. Of
equal interest are the meetings conducted in all
parts of the country by PHILCO service engineers,

which are held under the auspices of Radio Manu-
facturers Service. 4

6. Q. Do I receive service information direct
from PHILCO?

A. Yes. Starting June 1, 1935, you will re-
ceive regular mailings from PHILCO, which each
month will include service inform-t'on on PHILCO
sets, plus general service literature frcm t'me to
time.

7. Q. Will I get PHILCO Service Manuals?

A. Yes. R. M. S. members will receive, direct
from PEHILCO, Service ‘Bulletins on principal
PHILCO models as they are announced. Th's is a
new procedure and starts June lIst.

8. Q. What does PHILCO do to tell the pub-
lic about R. M. S.?

A. There are many things which PHILCO has
done in the past to tell the public about R. M. §.,
but the 1935 program includes:

First—National advertising will include in-
structions on how to get R. M. S. service
locally.

Second—Boake Carter, on the air, will con-
tinue his R. M. S. broadcasts.

Third—PHILCO instruction books, packed with
each new PHILCO, will recommend R. M. S.
members and will include instructions on how
to get R. M. S. service locally.

9. Q. What can I do to tie in with this na-

tional advertising program?

A. Each PHILCO distributor has a copy of the
new Radio Manufacturers Service sales promotion
book. In this book you will find dozens of new
tie-ins, which tell the public that you are the local
member of Radio Manufacturers Service. There
are newspaper ads, hand bills, envelope stuffers,
business cards, letterheads, billheads and all kinds
of advertising material for you to use in making
your business a profitable Radio Manufacturers
Service operation.

10. Q. What kind of a sign can I get to tell
the people in my neighborhood that I belong to
R. M. S.?

A. R. M. S. has just announced a new out-
door 20 x 30-inch, two-color, durable metal sign
complete with bracket, which you can buy for §2.
It will pay you to invest in this sign. See it at
your PHILCO distributor’s.

11. Q. What does PHILCO do to help me col-
lect standard labor charges for the service jobs
I do? :

A. Each R. M. S. member is provided with
an 8 x 1 1-inch display card for the window. A
standard labor charge sheet, which helps you col-
lect standardized prices, gives you PHILCO backing
in getting the customer to pay fair prices. ¥

PHILCO RADIO & TELEVISION CORP. OF CALIFORNIA

218 Fremont Street

PRINTED IN U. 8. A,

San Francisco, Cal.

I. I. FARWELL, Service Manager

e o ploe oy SAge bt




RADIO MANUFACTURERS SERVICE

PHILCO RADIO & TELEVISION CORP., of Calif.

218 Fremont Street San Francisco, Cal.
R. M. S. HEADQUARTERS

AN 70 23
w GArfigld %2339, 1935
A PHILCO SERVICE PLAN

TO ALL SERVICEMEN AND R.M.S. MEMBERS:

If you are at all familiar with short-wave reception,
you appreciate that it has been very difficult to obtain
accurate, up~-to-date data regarding schedules and reception
conditions, ;

Membership in the Western World-Wave Club will improve
your reception resuits 1000 per cent; and make you an author-
ity on short-wave., Knowledge of this new field is something
you cannot afford to be without,; if you are “"on your toes"
in radio,

Membership in the Club has been limited to dealers and
their customers up to this time, It was necessary for each
dealer to sign five members to recsive the special six months
membership for 75 cents, We are offering a single membership
to yous however, on the same basis - 75 cents for six months.

Here is what you get:

A copy of "My Log" ~ attractive booklet for
recording results,

The Western All-Wave Club bulletin for six
months - 12 issues.

Special advice on short-wave problong.

Improved short-wave reception.

Iook over the enclosed sample issue. The information is
not contained in any other publication, for it is adapted to
Pacific Coast use exclusively.

It is without doubt the finest short-wave publication
ever printed for Pacific Coast fans - up-to-the minute in
every respect,

Send your seventy-five cents in cash, money order or
check immediately. You can't miss,

. Yours very truly.

PHILCO RADIO & TELEVIS ION
CORPORATION OF CALIFORNIA

By IVYN I. FARWELL _ :
PHILCO TUBES AND PARTS IMPRPEFE §ME TSP g DY v sES R RADIO
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PHILCO RADIO & TELEVISION CORP., of Calif.

218 Fremont Street San Francisco, Cal.

R. M. S. HEADQUARTERS
QArfield 5232

A PHILCO SERVICE PLAN

June 19, 1935
TO ALL DEALERS AND R.M.S. MEMBERS:

R.M.S. ADVERTISING

We want every dealer’s service department and
every R.M.S. member to make money., Phiico is firm-
ly convincsd that this can be done if ycu will
advertise. Use R.M.S. sales promotion helps, newsw
paper ads and direct mail pieces,

You are all familiar with Broadcast Weekly,
It is the most familiar radio prcgram ever pub-
lished on the Pacific Coast, Philco will advertise
Radio Manufacturers Service in this popular little
paper, and you will hear from the publishers,; if
you have not already done sos regarding the plan,
We believe it is cutstanding advertising for re~
sultss as Broadcast Weekly will be read from cover
to cover and referred to day after day:. week in and
week out, We need not remind you that Philco ad=-
vertising has made money for Philco dealers. It
will do the same for R.M.S.

We want you to use R.M.S. advertising and
especially Broadcast Weekly advertising. Do not
overlook this splendid opportunity to increasse
your service income through use of this popular

medium,
Yours very truly.
PHILCO RADIO & TELEVISION
CORPORATION OF CALIFORNIA
By IVYN I, FARWELL
Parts & Service Division
IIF:J

PHILCO TUBES AND PARTS IMPROVE THE PERFORMANCE OF ANY RADIO



RADIO MANUFACTURERS SERVICE

PHILCO RADIO & TELEVISION CORP., of Calif.

218 Fremont Street San Francisco, Cal.

R. M. S. HEADQUARTERS
GArfield 5232

i A PHILCO SERVICE PLAN

TO ALL PHILCO DEALERS:

June 2lst, 1935

A NEW POLICY

It will be necessary for all Philco dealers as well as inde-
pendent servicemen to qualify for Radio Manufacturers Service in
order to receive the service bulletins which formerly were mailed
from this office,

Our factory has adopted a new policy in regard to the dis-
tribution of this bulletin and the bulletins will be mailed from
Philadelphia to all R.M.S. members only, For this reason, be suro
that you send us your application for R.M.S. immediately, if you
are not already a member,

A dealer or serviceman must have Proper experience and equip-
ment to qualify, We want every franchised Philco dealer to have
propr equimment to do a good service job on Philco receivers. It
is part of his responsibility in connection with a valuable fran-
chise, If you do not have an all-wave oscillator or equivalent
equipment, you will not be in a position to Properly service all-
wave receivers, If service facilities cannot be maintained in
your own place of business, you should "farm out" your Philco work
only to a reliable technician. Be sure he is an R.M.S. member,

Just a word to independent servicemen. You have besen on our
mailing list for "PHILCO STRVICEMAN" for some time. Beginning with
the July issue, 1t will be mailed only to R.M.S. members, Ask us
for dan application blank so that you will remain on our list for
all Philco bulletins,

Yours very truly,

PHIICO RADIO & TELEVISION
CORPORATION OF CALIFORNIA

By IVYN I. FARWELL
Parts & Service Division

THE NEW PHILOO ALL-WAVE OSCILLATOR IS PRICED AT ONLY - - =$19.50 NET,
& READ DESCRIPTION IN THIS ISSUE,

IIF:J

PHILCO TUBES AND PARTS IMPROVE THE PERFORMANCE OF ANY RADIO





