Nearly HALF the 7 POUNDS LESS
size with FULL ~ Weight with TWICE
performance! the BATTERY LIFE!

N AN
Al ¥ .

v

&=y

% L

#

'ACTUAL SIZE...

P PLAYS WHEREVER
YOU ARE... WITHOUT We
WIRES OR CONNECTIONS

OF ANY KIND!
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W. Be Altninn & Son

HOLD UNTIL THE -
| CONVENTION!

New 1940 PHILCO — Model 81r. . ONVLY |iff

Another PHILCO scoopl Another PHILCO first] Last year,

Uy =
PHILCO research and engineering developed the battery i | r E "
portable . . . opened a brand-new market for radio dealers. 5 .‘_ £ %
And competition quickly copied one of the greatest engineer- !
ing achievements of the radio industryl Now PHILCO en- - A % e
gineers lead the way again . . . with the amatzing. .. sensational § % -
8171. .. as far chead of battery portables as PHILCO's first - :h: -
was ahead of the industryl PHILCO engineers have answered % o }g g
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the public's demand for a portable that is REALLY PORT. ITH
ABLE . . . small, compact, light in weight . . . yet with all the c OM P l E TE w
performance and TWICE the baiter

able on the market! YRSty EeCRY et BATTER IES !

SENSATIONAL new developments from the
great PHILCO Research Laboratories make this

new kind of portable radio possible! Again!
PHILCO leads the way for the others to copy !

A sensational new BOOSTER ANTEN
tivity with less bylk . .

4 - CR-. I - ‘?- ‘ .: " .
= o - : i ™ a - Qg
Y new "fp. ﬁ' 'p.nh'r ﬂﬂd P JE :...'- | > ) o ..I. . ‘-_ 1 I.' | .. - B ‘. - . 5
radically different circuit cuts battery drain in HALF . gives performance i Y 4 & 4 oy | K L &
that will amaze experts! As carelully designed as o fine and costly wrist o y A Y 4 ] : . -: '
watch to be small, accurate and dependable—the PHILCO 8171 is NEW Y A : ; : ( v = '-
ALL THE WAY THROUGH ., . . 1o give the public what it wants v @ 4w _ | — - .
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really portable radio that a child can carry with easel
The girl of the “gay The Modern Mis is cor- A I Il ionall
00's” conld . . . if ake U Pl nd priced for fast selling . . . sensationa y

were strong enongh

low to take full advantage of the demand
i L R for this really portable radio . . . 1o give you a radio that the public wants NOW at
- » « CArry the family

Country Lile,
. . . o . & Fishing, Outdoor Life, Sunset, Field & Stream, American Boy,

gows, with her own per far less than they expect to pay for such performance, quality and economy| Think Bﬂ(ked by a Blg Muguzlne Advenlﬂng cumpﬂlgn R 5 nrgG ! A e s, PHILCO will el
thnufra;;h from sonalized PHILCO 811 of itl $19.95 for a portable radio that will outperform . . . outlast |, . . portables that real PHILCO National Geographic, echan

place to place . ..

selling copy in TWELVE national magazines . . . carefully selected that is looking forl
Seovidine. of isavas that she carries as easily list at many, many dollars morel Too HOT 1o hold until the PHILC ‘o reach thos TR, 9 the story of the new 8171 . . . the really portable radio everyone
i | P -
handbag! Low-
the family could af- ar her ha 9 y

People most interested in this new kind of radiol Advertising that will
- « ready to take Il the People ) ,
ford such an extray- priced . ., sconemical . . the new PHILCO 811 with them! Get this sensational radio working for you NOWI te You want to sell all about this amazing new radio development . . ,
agant luxury| a modern necessity!

The Inside Spread of this Broadside is a Selling Poster for
.+ display it . , . demonstrate it . . . tell your customers that there is something NEW advertising thay will back the sales promotion

you should put behind this new N 0 TE' Your Storel Paste in on Your *:-.;;h it in Your
in radio . . . and again it's PHILCOI PHILCO to bring the Prospects 1o your storel In Life, Esquire, New Yorker, Hunting @ store NOW.... and Cash-In with pEe

O Convention .
now's the time 1o cash-in . . . when all the world's going outdoors ,
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