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RUSH ORDER PHILCO TUBES!

You have all probably read about
the various shortages that have been
predicted for cermin scarce ma-
terals used in the production of
dlecwical lpphmwx and electrical

noc idle ramors—
:humgﬁ are definitely on the way!
m experience you also know
that one of your most important re-
placement items in this business is
radio and television tubes—the
basis for many, many repeat sales.
Yet, the increasing demand for
nickel and othes materials essenunl
production is qui
waing the days of shore ey
this vital prod:
Phileos Acmmy Division waats
cre are tul
b mck ahd avadlable now-_BUT
predict when the

It would be a farsighted move
and good business policy on your
part to take stock of your present

iube supply immidintely and 5y to
csimaie fo fucu
D oo e wn

i it
yoursel
ke care of your needs an
L R
result from inadequate planning.

Why not drag out your Philco
Parts ‘aad Accsories Carslog. o
so0n as you are through reading
this story—prop it up near your
tube department and start figuring
out your requirements.

A'fes moments of checking now
can save you a ot of bad momeats
later on when short supply forces
allocations and _prioritics which
also mean insufficient quantities
sell for everybody.

ake out your order now and

Tube iosurance is smart busi-
ness—play it smart!

MAKE FRINGE SALES YOUR POT 0'GOLD!

The really big television sales of
today are taking place in

vision—that in the fringe today
television s a reality.

The best indication of this sifu-
ation is the way television is going
over in the fringes.

Undoubnedly, you've recogaized
this and are already doing some-
thing about it.

But we think you'll be interested
in a program being put iato efec

ut Te: € is paying big
Clvidecits fordes: panxu nts.

Distibutos i this seton, co-

opersting wi al deters

0 adverti
STALLATION in the fxingt.v and

have created a successful
promotion tha s he ful suppore
of their customer:

In this case, o e o
nishes the equipment and the dealer

provides the labor to make the in-
stallation—while the public has
Heea eatiag it up!

There's 00 reason why you can'c
dive in and take advantage of this
Iucrative and intriguing setup. The
countless thousands of fringe area
esidents without televison e

a staggering potential of =
xmponancc t0 every Philco Dealer.
Take 3 tp from our Wesera dal
ers and go after *

it Sy MzncHANmsrn
nexc month for a story on a hot
item to make your fringe efforc a
howling success!

As Good As
HisWord! .

In January's issue we hinted to
you about che great things in store
Im Philco Dealers and Servicemen
in 1951.

‘Then, in February's MERCHAN-
DISER you read about the first of
Philco’s spectacular 1951 promo-
tions featuring “HOW", the wise
lmlr: Indmn huy with the BIG ideas

“HOW" to make
monny
Well, bes cenainly shown you
“HOW", hasn't he? Let's
e e
scoreboard shows up to now.

Since January, “HOW” has been
vorking overtime in Cooperaton
with your Accessory Di
presenting a whole ‘series of new

roducts, tested for wide consumer
acceptance and especially designed
for speedy rurnover.

February brought you the color-
ful Philco Needle Merchandiser
featuring those famous SELL-U)
Philco jewel and precious metal
phonograph nesdies,

n March we pushed off on the
cammmly successful Phi
pnng attery Program—always a
big hit with your customers and a
sure-fire money maker for you.

April saw the new Philco Freczer
Bags introduced—one of the most

has ever produced; A
Govers thac pracrically sssure you
additional al
nees and o tozeifc oew selling
point for 1951 air conditioner pros.
pects; and Tast, but far from least,
the great new Philco Circuit Master
—last word in testing eficieacy.
For May you've probably already
read about Ace l\udmn 'lnn!s, the
Homemaker G;
open up a new class "
ou and provide you with an excel-
lent leader for repeat and tic-in
sales.
And now you are probably won-
dering what's in for June?

egi
up! The rest of the year
is going to be chock full of ou-
standing opportunities for you
make 1951 another successtl yeae!



OPEN A PATHWAY TO PROFITS WITH ACE KITCHEN TOOLS!

Lend an ear Philco Dealers—op-
poreunity is just around the corner
for you!

‘The opportuity to open up an
cairely new potential leading to
bigger total sales in the Philco
‘products you stock!

nd  here it is—Ace Kitchen
Tools—the ideal way to bring new
customers into your store and make
a wonderful conversation piece
complement che sale of Philco Re-
frigerstors, Frewes, and. Blccic

e e
utensils cha set the housewife up
for any Iitchen opestion:

POTATO CREAMER — mashes,
creams, and whips in one opera-

ion.

TU-LIP LADLE—with two no-
drip pouring lips for right or lefc
band use.

UTILITY SPOON.designed o
easily remove food from hard-
reach corners of pans.

TU-PRONG _FORK —vith 2
buldog grip. Tor kitchen o uble

*“FOOD TURNER — with offsc
handle and unique design of turner

ade.

GPLACE WALL HANGER—
complete with screws and instruc-
tions for mounting. Gracefully
beveled edges and casy-toslip-on-
and-off hooks.

e sue tat once you see
these sets you' r tre-
meadous sales possaliles o eveey
housewife in your neighborhood.

Each utensil is made of solid
stiless steel with durable heat and
stain resistant ivory Catalin han-
dles. These sets will come in two
auractive color combination styles.
PaceNo. AD-IGG7B willbave black
handles, and Parc
will have whies bandles

These specialy desigoed kitchen
tools in their attractive gift pack-
ages are an deal present for wed-

e
dings, showers, birthdays and other
festive occasions. Set in your win-
dow or on your counter, the box
itself acts as a display, protecting
the merchandise as well as adding
to the beauty and effectiveness of
the package.

See the new Ace Homemaker
Gl o acyoeciToctl el e
—visualize how it will lool
oF youx wiador o Goustes dlsglay
—think of the enthusiastic pros-
pects it will draw in—and ORDER

PHILCO VIBRATORS AND AUTO AERIALS
—~SPRING SELLING SENSATIONS —

Everywhere you look today you'll
see automobiles and more automo-
biles. The convertibles have their

<ops down—he sedan windows are
wide open!

‘And what dojyou hesc? Ml
of course! Music from almost 13

million car radios—many of which
ace ripe and ready for vibrator and
acrial replacement,

In March we ran an article on
the approaching spring season and
cautioned you o stock up on auto
adio requirements. Now spring is
here for sure and f you haven’c al-
ready, this is the time to lay in a

supply of ever-popular, fascselling
Philey Vibratess and Auto Radio
Aerials,

Here's the ideal secup. The days
are warm, the nights are cool—and

4

if you are carrying quality auto

radio parts and accessories

by the world’s greatest auto radio
(Continued on page 4)
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CONVENIENT DRAWER AT REAR OF MERCHANDISER HOLDS 48 NEEDLES!

R FOR PROFITS! ORDER 'EM-—
SHOW 'EM —SELL 'EM!

o pep up your entire spring
pmmnnanal efors, here's o pre-
Scription that can't be

Take one atsactively dzsxgned
counter—add the x Philco
Resdle Merchandiser~then sad
by your cash register for action!

The Philco Needle Merchandiser
was made to be seen! Its very de-
sign was created to stand out and
atiract ateention as che center of @
display or by itself

Not oaly is it the hottese display
piece Philco has ever produced—
but looks what i contsios. Phileo
Hi-Quality, Long-Life, Saj ire anc

Ruby Neles recsion produced
<o play thoussads of recordings for
years and year:

A deluxe i s usually 2 good
seller, and when i¢s the Philco
Deluxe Line, you're in solid! Buc
you've got to show ’em off! Just
like a woman, they're most effec-
tive when being admired!

Your customers know the Philco

B e et e

Show off thar display! Put the
needles in their attractive con-
tainers in your customers’ hands.
Let them sce qu:.li(y righx up close!

And don’t pass up those extra
prabizble, popalatly. i
Tength, Dual Tip, and Feather-
weight Philco Needles. A com-

plete line prepares you for every
‘possible request.

Don't let the profit parade pass
you by. Philco Needles insure a
Steady month-in-month-out source

of cash sales that look mighty
pretty at year's en

you' haven't already ordered
your Philco Needle Merchandiser
wich the 48 needle stock i s con-
venient rawer—call your
Phileo Disceibutor NOW and give
he next six monchs' sales a shot in
the arm!

JUNE WILL BE THE MID-
POINT OF 1951. HALF A YEAR
WILL HAVE GOI AL-
READY AREYOUPROFITING

KNOWING

PHILCO VIBRATORS
AND AUTO AERIALS—
SPRING SELLING
SENSATIONS—
(Contimued from page 3)
‘manufacturer—why spring’s a won-
derful time to be alivel

There are absolutely no vibrators
that can touch the Philco line.
Stock only four Philco Vibrator
types and you cover more than 1000
auto-radio models!

As shown in the diagrammatic
view of Philco Vibrators on page 3,
the Universal G-pin Syachronous
(IL1) replaces most syachronous vi-
brators, Special Base 4-pin Inter-
rupters (1V) replace most special-

ase vibrators, the Philco Standard
4pin_Interrupters (II) replace
most Philco Vibrators, and just to
make ic “sure as shootin’"—the
Universal 4-pin Interrupter (I) re-
places most vibrators—period! Al
featuring driver contact system for
instane starting.

And while you are auto radio
minded, start getting those beat-up
auto acrials off of your customers’
cars, Offer them the wide assort-
ment of Disappearing Top Cowl o
Fender, Duoﬁex, Streamlined Side
Cowl, and Te owl or Fender
‘Acils ilustrated, Whea you stock
these you stock just about the best
‘madef

There will be more cars on the
highways of America this spring
than ever before in history. Each
and everyone of you has a golden
opportunity to make more profits
because of it. Don' hesitate; Don’t
delay!

Your Philco Distributor can sup-
ply your auto-radio needs quickly
and “conveniently, See him now
and stare selling like mad!

Let's Ruou




